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JAR 1 mMstndiv (Access)

[ Fixed broadband subscriptions per 100 inhabitarts JNE=ENDE

Fixed broadband subscriptions per 100 inhabitants Switzerland 47481
France 45573
Norway 44562
Denmark 44221
Germany 43413
2020 Netherlands 43145
Subscriptions per 100 inhabitants Korea 43059
Canada 41559
50 Belgium 41042
United Kingdom 40922

40 ;
° Adaya : goingdigital.oecd.org
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Total Fixed broadband subscriptions per 100 inhabitants
O Broadband Fiber/LAN subscriptions per 100 inhabitants

M2M (machine-to-machine) SIM cards per 100 inhabitants

Sweden 162.983
2020 Austria 69.996
M2M SIM cards per 100 inhabitants United States 45434
Netherlands 45319
180 Italy 4387
160 Germany 43,652
140 Norway 42844
120 Belgium 35.454
100 New Zealand 35332
France 32875

80
Audaya : goingdigital.oecd.org
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. M2M/embedded mobile cellular subscriptions per 100 inhabitants
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DAN 1 Msndiv (Access)
Mobile broadband subscriptions per 100 inhabitants dapant 184730
164.754

TOP 10 COUNTRY VALUE

Estonia
Finland 156.055
United States 153.869
2020 Latvia 14018
Subscriptions per 100 inhabitants Denmark 137.774
Israel 133222
26 Netherlands 127.688
Sweden 125.828
150 (0] Poland 124.588
O - data source : goingdigital.oecd.org
100 i I
50
0 <

FESTIF IS IILIFFIFEF eI CLEISTggSESTo

Total mobile broadband subscriptions per 100 inhabitants
O Data and voice mobile broadband subscriptions per 100 inhabitants

<> Data-only mobile broadband subscriptions per 100 inhabitants

Korea 99.74851416
] ] Netherlands 96.9534
Share of households with broadband connections g p—
Norway 96.0081
Spain 95.2835
Finland 94.8272
Germany 94.8271
2020 Luxembourg 935729
Denmark 925007
% of households r— -
100 ) i o © g 8 o 8 8 8 g data source : goingdigital.oecd.org
sdpestisandns
5}
80 I I I g
60
40
20
0
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All (households)

Households living in: O rural areas <> large urban areas
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Share of businesses with broadband contracted speed of 30 Mbps or more

TOP 10 COUNTRY VALUE TOP 10 COUNTRY VALUE

Denmark 75.4281 Netherlands 618986

2020 Sweden 69.3423 Spain 616361
elgium d ithuania ‘
o . Belgi 67.6955 Lithuani 575775
% of businesses Portugal 65.6119 Norway 55.7614
100 Luxembourg 624682 France 486731
data source : goingdigital.oecd.org

80
60
40
20

" ,
SRR R A I R .

0‘" (,

<
¢ O &

Businesses with a broadband download speed at least: 100 Mbit/s (%) M 30 Mbit/s but less than 100 M bit/s (%)

Share of the population covered by at least a 4G mobile network

TOP 10 COUNTRY VALUE TOP 10 COUNTRY VALUE

Belgium Lithuania 99.99

Denmark 100 Finland 999

Italy 100 Korea 999

Poland 100 Norway 999

2019 Sweden 100 United States 999

data source : goingdigital.oecd.org

% of the population
100 oooooooooooooooooooooo<>oooo@oeegoeooooog i08
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Proportion of population covered by at least 4G
Proportion of population covered by at least: O 2G Q 3G
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Disparity in broadband uptake between urban and rural households

TOP 10 COUNTRY m TOP 10 COUNTRY VALUE

Korea 9974851416 Finland 948272
Netherlands 96.9534 Germany 94.8271
2020 Iceland 96.7212 Luxembourg 935729
N 96.0081 D k 925007

% of households I enmar
Spain 95.2835 Ireland 918229

100 data source : goingdigital.oecd.org
oOIngggogggi

. 03 888388II 8 8611113
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All (households)

Households living in: Orural areas <> large urban areas
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— L TOP 10 COUNTRY
ban 2 mstdviu (Use) [ op 0 cowwrey |
Iceland 99.0333
Norway 983963
) i Sweden 97.5515
Internet users as a share of individuals
Denmark 97.0633
Switzerland 96.50568
Luxembourg 96.4202
Korea 96.15757971
Netherlands 96.0478
2020 United Kingdom 955732
% Of |nd|V|dua|S Finland 952912
data source : goingdigital.oecd.org
100 o
o
207820900 e
(ON6) (o) o
80 \ olloleo?o s ol . o °
(o)
» T
60
(o)
40
20
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Individuals using the Internet - last 3 m (%)

O Individuals using the Internet daily or almost every day - last 3 m (%)

Share of individuals using the Internet to interact with public authorities

Iceland 93.7087 Netherlands 86.1341
2020 Norway 918857 Sweden 85.7027
% of individuals Denmark 90.6908 Norway 841613
100 Finland 88.2258 Norway 80.5035
Iceland 86.5803 Estonia 80.2947
Z data source : goingdigital.oecd.org
80 o
60
%9
40
<

. ° il

Nt Q/tt \A\Q lt\)*\,ll\s ‘4*\)\/% Q,\,&Q L I R B )
SROEIFGEINEETFRTOFOTLEFRPLFESEFFEFFS

Individuals using the internet for:

O downloading official forms — last 12 m (%) X Sending filled forms via public authorities websites — last 12 m (%)
O visiting or interacting with public authorities websites — last 12 m (%)
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Share of Internet users who have purchased online in the last 12 months

United Kingdom 9229233 Sweden 86.34702

Netherlands 9117975 Iceland 83.20773

Denmark 90.37401 Ireland 80.88636

Germany 86.85677 Czech Republic 80.4959

2020 Norway 86.66658 Luxembourg 79.73466

% of internet users
100

o iis I I

data source : goingdigital.oecd.org

0
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All individuals (aged 16-74)
Individual living a household with income in: O first quartile <> fourth quartile

Share of small businesses making e-commerce sales in the last 12 months

New Zealand 60.25 Czech Republic 30.6236
Ireland 39.073 Lithuania 29.1783
2020 Denmark 384012 Austria 28.8292
% of businesses Iceland 36.4374 Spain 27.3283
70 Sweden 347688 Belgium 25.8816
data source : goingdigital.oecd.org
60 o
50
40
o
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All businesses (10 persons employed or more)
O Large (250 employees and more) <> Medium (50 to 249 employees)  XSmall (10 to 49 employees)
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TOP 10 COUNTRY VALUE

c
L.

Share of businesses with a web presence biolend 25218
Denmark 92.7669
Austria 90.4229
Sweden 90.0491
Germany 88.3468
2020 Belgium 86.6194
Netherlands 84.1399
o .
% of businesses Luxembourg 83.9826
100 Czech Republic 833165
New Zealand 8276
80 data source : goingdigital.oecd.org
60
40
2
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Businesses with a website or home page (%)

O Business receiving orders through the internet (%)

Share of businesses purchasing cloud services

Finland 75.4878 Estonia 56.3223
Sweden 69.5064 Belgium 532342
2020 Denmark 66.8984 Netherlands 525061
% of businesses Norway 63.7276 Ireland 50.9
Ital 59.1428 Slovenia 38.6035
100 Y
data source : goingdigital.oecd.org
80
60 f
40
20 %
0

¢ F I S & B F Yy g $ QO R & A Q& I I SRR P CREIR
SHFFFEFF TEFIIFedF T RS eSS FoFgE TS

All businesses (10 persons employed or more)
O Large (250 employees and more) O Medium (50 to 249 employees)  XSmall (10 to 49 employees)
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Average monthly mobile data usage per mobile broadband subscription, GB
ror o comee | e Y Tor o covmy | e

Finland 30.988 Estonia 15.997
Austria 25748 Chile 12751
2020 Latvia 23.006 Sweden 1.99
GB per month Lithuania 20535 Korea 11.048
Iceland 16.7 Switzerland 10.522

data source : goingdigital.oecd.org
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o

. Mobile data usage per mobile broadband subscription, GB per month
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ICT investment as a percentage of GDP Czech Republic 133

Netherlands 108
Belgium 0.89
Denmark 0.84
2017 Luxembourg 0.84
United States 0.61
% of GDP Lithuania 0.56
5 Slovenia 05
United Kingdom 047
4 Hungary 045
data source : goingdigital.oecd.org
ke
2
| | ““Ill“i
: |
S & ¢ F ¢ ¢ ¢ &g odg s

Computer hardware, % share of GDP M Telecommunications equipment, % share of GDP

B Computer software and database, % share of GDP

Business R&D expenditure in information industries as a percentage of GDP

TOP 10 COUNTRY VALUE TOP 10 COUNTRY VALUE

Israel 2420774 Iceland 0.3647422

2019 Korea 2035326 Germany 0.3540628

% of GDP United States ~ 0.9410553 Norway 0.3476237
Finland 0.7493924 Estonia 0.3149866
Japan 0.6060364 Czech Republic  0.2908452

4 data source : goingdigital.oecd.org
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O Information industries (ISIC 26+58-63)
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udanssu (Innovation)

Venture capital investment in the ICT sector as a percentage of GDP

2020
% of GOP
Finland 0.208120027 Sweden 0.097894871
0.7
Canada 0.183071113 Ireland 0.092717265

06 Korea 0.158346294 Hungary 0.092497287

United Kingdom 0.117907968 France 0.089392719
05

Netherlands 0.11289649 Belgium 0.083814285
04

data source : goingdigital.oecd.org

03
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Total (breakdown not available) M Seed M Start-up and other early stage B Later stage venture

Share of start-up firms (up to 2 years old) in the business population

TOP 10 COUNTRY VALUE TOP 10 COUNTRY VALUE

United Kingdom 105 New Zealand 8
2018 Sweden 94 Turkey 8
: Slovak Republic &) Hungary 7.8
% of employer enterprises oand o .. ,
olan b pain
Israel 83 Slovenia 6.9
35

data source : goingdigital.oecd.org
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Share of 2-year-old employer enterprises in the business population

I Share of 1-year-old employer enterprises in the business population

M Birth rate of employer enterprises
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4 916w (Jobs)

T
(=]
SL.
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L

ICT task-intensive jobs as a percentage of total employment

TOP 10 COUNTRY VALUE TOP 10 COUNTRY VALUE

Luxembour 2168519 Estonia 15.76142
2017 =
United States 17.8225 Netherlands 15.73361
o .
% of jobs United Kingdom 17.392 Switzerland 1537265
40 Sweden 16.58881 Finland 15.22048
Lithuania 16.27694 Norway 14.72047
30 data source : goingdigital.oecd.org
20
10
0 IIIIII
S&& & &8¢ ¢ ¢ F & \\* & ¥ LA SO N

Specialist (ISCO-08: 133+215+251+252+351+352+742)
B Other ICT-intensive (ISCO-08: 121+122,134+,211+,216+,231+,241+,242+243)

Digital-intensive sectors' share in total employment

TOP 10 COUNTRY VALUE TOP 10 COUNTRY VALUE

Netherlands 56.5105 Germany 52.81498

Luxembourg 54.39771 United Kingdom 5259539

2016 Belgium 5357978 Canada 5253335

. United States 5311909 Slovak Republic 5242137

% of jobs P
Hungary 52.84689 Spain 5201783
data source : goingdigital.oecd.org
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High digital-intensive industries

B Medium-high digital-intensive industries
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A 4 218w (Jobs)

Workers receiving employment-based training,as a percentage of total employment

TOP 10 COUNTRY VALUE TOP 10 COUNTRY VALUE

Finland 76.38 United States 70.69

Denmark 75.87 Canada 6855
2015 Netherlands 75.56 Australia 67.81

N 7322 Ireland 641
% of workers IR retan

Sweden 7242 Estonia 633

data source : goingdigital.oecd.org

80
60
40

20

* * *

«\‘go“*é@‘ ‘&e&é‘éo f\ﬁ" 8‘”«‘50&03: & TS S ¢
Total trained workforce

O Highly skilled workers receiving firm-based training, as a percentage of highly skilled workers

O Medium skilled workers receiving firm-based training, as a percentage of medium skilled workers

X Low skilled workers receiving firm-based training, as a percentage of medium skilled workers

New tertiary graduates in science, technology, engineering and mathematics,

as a percentage of new graduates

2019
Gradustes
United States 2014860 United Kingdom 431820
Brazil 1250076 Germany 391905
400k Mexico 648114 Korea 344253
Japan 567374 Poland 302479
300k Turkey 468640 France 267960

data source : goingdigital.oecd.org
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Natural sciences, mathematics and statistics

I Information and Communication Technologies (ICTs)

B Engineering, manufacturing and construction
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UGN 4 m3w (Jobs)

Public spending on active labour market policies, as a percentage of GDP

TOP 10 COUNTRY VALUE

Austria 04

Denmark 0135

2019 Finland 0:35
% of GDP France 0.26
Germany 0.18

5 Luxembourg 0.18
Belgium 0.17

RN

+ Portugal 0.17
Switzerland 0.15
3
Italy 013
5 data source : goingdigital.oecd.org
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Start-up incentives
Direct job creation
B Employment incentives

B Placement and related services

W Training




WaddB3Q
nmswcuunawuddnavovnauus:inAa OECD

0an 5 doAu (Society)

Percentage of individuals aged 55-

TOP 10 COUNTRY m TOP 10 COUNTRY m

Iceland 98.6653 United Kingdom 92.2949
Denmark 96.4874 Finland 92.2241
Luxembourg 95.7788 Netherlands 91.9205
Sweden 941263 Canada 895
% of individuals Norway 926333 Korea 89.22946247

data source : goingdigital.oecd.org

100 ¢
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\"Vo“*‘&q&e&@% «\‘\9‘96@ FFP ¢S Q;“'Vé:ﬁ:@‘;é SFee ey @Q?‘\\)‘\ Lo Q“&Gé'@d‘«\‘%
Individuals aged 55-74
O Individuals aged 55-74 with: a high level of educational attainment

Q a middle level of educational attainment X no or a low level of educational attainment

Percentage of individuals who live in households with income in the
quartile who use the Internet

TOP 10 COUNTRY m TOP 10 COUNTRY m

Iceland 994731 Sweden 97.0802
Denmark 98.661 Finland 96.9953
Luxembourg 98.4596 Korea 96.50506035
Norway 97.6195 Canada 951
United Kingdom 973206 Germany 94.2999

% of individuals

data source : goingdigital.oecd.org
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All (individuals aged 16-74)
Individual living in household with income in: Oﬁrst quartile <> fourth quartile
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0an 5 doAu (Society)

Women as a share of all 16-24 year-olds who can p
P ror o comrmr| e Sl o> o o | v

Denmark 2166832 France 13.06966
Portugal 17.99922 Sweden 12.86003
Iceland 1536419 United Kingdom 12.4069
& Finland 14.81812 Austria 12.37322
% of each age and gender group .
Norway 14.28571 Estonia 11.97687
data source : goingdigital.oecd.org
35
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Individuals aged 16-24
O Female aged 16-24 <> Male aged 16-24

Disparity in Internet use between men and w

TOP 10 COUNTRY m TOP 10 COUNTRY m

Iceland 994731 Sweden 97.4608
Denmark 98.8199 Finland 971741
Luxembourg 985397 Korea 96.54318764
% of each age and gender group Norway 98.0589 Germany 95.0458
United Kingdom 97.7598 Netherlands 949757

100 data source : goingdigital.oecd.org
0000006909900080006899
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All (individuals ages 16-74)
O Female aged 16-74 0 Male aged 16-74
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an 5 doAu (Society)

Percentage of individuals who use digital equipment at work that telewo
from home once a week or more

TOP 10 COUNTRY VALUE TOP 10 COUNTRY m

Finland France
Greece 17 Hungary 15
% of each age and gender group Norway 17 Ireland 15
Iceland 16 Latvia 14
Luxembourg 16 Slovenia 14
35 data source : goingdigital.oecd.org
30
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20
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At least once a week but not every day . Every day or almost every day

Top-performing 15-16 year old students in science, mathematics and reac

TOP 10 COUNTRY VALUE TOP 10 COUNTRY m

Estonia 6573 Poland 5292
o Korea 6.433 Finland 51272
% of students aged 15-16 Japan 5941 Germany 5133
Canada 5452 New Zealand 5.015
25 Netherlands 5.297 Sweden 4.805
data source : goingdigital.oecd.org
20
15
10
S ed Q@o"*&@\,@*&@é‘o‘@&@& FFoF eI oS¢ ee ﬁ*@oé
Mathematics only Reading only . Science only . Mathematics and science

B Reading and mathematics B Reading and science B science reading and mathematics
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OECD Digital Government Indle

TOP 10 COUNTRY VALUE TOP 10 COUNTRY VALUE‘

Index: 1=h|ghest dlgltal . Kor(.ea 0.74213008 Cana.cla 0.62864566

United Kingdom 0.73583099 Spain 0.62131866

government maturity Colombia 072884817 Israel 0.60423166

Denmark 0.65152817 Portugal 0.5803395

o8 Japan 0.64530877 France 057346601

07 data source : goingdigital.oecd.org
0.6

05
04

03

02

01 I I
0
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Proactiveness [ User-driven M Open by default Government as a platform

[l Data-driven public sector [l Digital by design

E-waste generated, kilograms per inhabi

TOP 10 COUNTRY VALUE TOP 10 COUNTRY VALUE

Norway 26 Netherlands 216

Kg United Kingdom 239 Iceland 214

30 Switzerland 234 France 21
Denmark 224 United States 21

25 Australia 21700001 Belgium 204

20 data source : goingdigital.oecd.org

15

10

5

0

ST IEFELTICLISTIT P FEFELEFEFLIITEIEFENF O

E-waste generated; kg per capita

© E-waste recycled or reused; kg per capita
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0GR 6 AWUNEDHD (Trust)

Percentage of Internet users experiencing abuse of personal information or
privacy violations

TOP 10 COUNTRY VALUE

Chile 7.798927

Korea 6.29778

Italy 5.972715

% of Internet users Turkey 5155457
12 Spain 5.032546
1) Luxembourg 4397346
10 o) Portugal 4056336
8 ? Costa Rica 3.966504
Mexico 3.629075

6 United Kingdom 3.477298
data source : goingdigital.oecd.org
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Individuals (aged 16-74)
O Individuals aged 16-74 with: a high level of educational attainment

0 no or a low level of educational attainment

Percentage of individuals not buying online due to payment security concerns

TOP 10 COUNTRY VALUE

Finland 64.42721
Portugal 60.8759
Switzerland 54.75977
% of Internet users who did not buy online in the last 12 months Spain 4823000
Turkey 45.81075
70 I Hungary 4228547
60 g France 40.84349
5 Sweden 3991206
5
I o © United Kingdom 3634703
40 ° 3 Norway 3554435
30 I 8 data source : goingdigital.oecd.org
20
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10 I g g
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Individuals (aged 16-74)
Individuals aged: @16-24 {55-74
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0GR 6 AWUNEDHD (Trust)

Percentage of individuals not buying online due to concerns about returning products

TOP 10 COUNTRY VALUE

Portugal 51.07621
% of Internet users who did not buy online Switzerland 4922826
in the last 12 months binlane so=eout
Spain 40.65151
60 Hungary 37.60756
Iceland 26.55182
20 8 Turkey 25.14415
40 Netherlands 2333238
I I Lithuania 2290572
30 ° United Kingdom 2131299
8 I data source : goingdigital.oecd.org
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All Individuals (aged 16-74)
Individuals aged: ©16-24 {55-74

Percentage of businesses in which ICT security and data protection tasks are

mainly performed by own employees

TOP 10 COUNTRY VALUE TOP 10 COUNTRY VALUE

Latvia 4047 Czech Republic 26.93
Estonia 35.76 Luxembourg 2691
% of busi Finland 3335 Denmark 2436
e OF RUSINESSES Sweden 2794 Slovenia 2359
80 United Kingdom 271 Germany 235
70 o data source : goingdigital.oecd.org
o
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All businesses (excludes financial sector, 10 persons employed or more)

O Large businesses (250 persons employed or more)

Q Medium businesses (50 to 249 persons employed) X Small businesses (10 to 49 persons employed)
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Health data sharing intensity

0GR 6 AWUNEDHD (Trust)

% of sharing potential

National health datasets allowing sharing with:
government bodies

universities and/or non-profit research centres
heath care providers

businesses

DM x OO

TOP 10 COUNTRY VALUE TOP 10 COUNTRY VALUE

Denmark
Finland
Norway

Australia

Estonia

foreign governments, universities, or ono-profit research centres

100
100
100
911
911

France 844
Canada 825
Belgium 80

United States 80

United Kingdom 711

data source : goingdigital.oecd.org
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pan 7 mswdamsmias (Market Openness)

Share of businesses making e-commerce sales that sell across

TOP 10 COUNTRY m TOP 10 COUNTRY m

Austria 6249403 Lithuania 52.76018
Luxembourg 6136482 Portugal 5251887
2020 Czech Republic 54.27419 Germany 5125103
Slovenia 5318729 Latvia 5111577

o .
% of enterprises Belgium 5286187 Netherlands 5016771

60

data source : goingdigital.oecd.org
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Busmesses undertaklng cross- border e-commerce sales to:

5
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the rest of the world exclusively B EU countries exclusively

both EU and the rest of the world

Digitally-deliverable services as a share of commercial service:

2017

USD million 1277387 Germany 9180295
United States 298272 Netherlands 87468

300k United Kingdom  147157.6 Luxembourg 73067.38

Ireland 126217 Switzerland 63303
250k BRIICS 18754.8 India 62909
data source : goingdigital.oecd.org
200k
(o)
150k
100k

50k o FI o)

mﬁ ﬁﬁﬁ 7880020022 000200000000000000

O 0O
§§@$§§§§§@§$&§¢éo6$@@§§@§&wwﬁ$@&$§&$@§$$@”@@

<5

Exports
Total digitally deliverable services (breakdown not available)
Insurance and pension services M Financial services
[l Charges for the use of intellectual property n.ie. M Telecommunications, computer, and information services

B Audiovisual and related services

Imports

O Total digitally deliverable services
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pan 7 mswdamsmias (Market Openness)

ICT goods and services as a share of inte

TOP 10 COUNTRY m TOP 10 COUNTRY n

o Ireland 4191281 Czech Republic 16.80759
% of exports .
Israel 28.30189 India 16.21753
50 Korea 28.25135 Slovak Republic ~ 15.83368
Luxembourg 2256456 Mexico 15.06226
40 ASEAN 2036622 Sweden 135568
data source : goingdigital.oecd.org
30
20
1/} il ili
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Export
Computers and peripheral equipment | Communication equipment M Consumer electronic equipment
I Electronic components M Miscellaneous M Total ICT services
Imports
O Total ICT goods and services

Digital-intensive services value added embodied in manu
as a percentage of manufacturing export value

TOP 10 COUNTRY ';

TOP 10 COUNTRY !

Ireland 3859 Estonia 852
% of domestically produced sweden 182 Semany, s
o . . . . Finland 12:37 Czech Republic 8.16
digital-intensive services embodies Norway . — -
in manufacturing exports United Kingdom 10.49 Iceland 8.06
data source : goingdigital.oecd.org
100
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Wholesale and retail trade; repair of motor vehicles and motorcycles
M Information and communications (ISIC 58-63) M Professional, scientific, technical, administrative and support service activities (ISIC 69-82)

M Financial and insurance activities (ISIC 64-66) M Other more digital intensive services

45
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