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ตรากนนิเาดํรากน็ปเ
จวราสํ มวรบวรราก

โครงการระยะที

ทีดวัหงจัยายข ่ สรากาทํ
ครบ 
และพัฒนาแบบสํารวจ เพื

 าว่กกาม

ษกศึรากตขเบอขยายข

ดวั

โครงการ 
Thailand Digital Outlook 

 ตขเบอขยายขยดโกรแะยะรรากงรคโกาจดอยอต่รากนนิเา
ชีวตัลมูอข้ห์ะารคเวิะลแ จวราสํ มว  บอรกมาตดวั

โครงการระยะที่

 งอขมวรพาภอนสเานํ

ชีวตักอลืเดคั  จกิฐษรศเงาทดวั

 นวนาจํามกอองอร่านํ

ดวั

พืนใมิภูยติทุลมูอข้มวรบวร นท่ี
 งอร่านํดวัหงจั

Project Overview of
Thailand Digital Outlook 1st-2nd phases

1

 

Thailand Digital Outlook Phase 1 (2019)

Thailand Digital Outlook Phase 2 (2020)

Under the OECD framework,
a pilot research chose 

13 economic indicators.

Secondary data was collected in 

three pilot provinces.
(Ratchaburi, Kanchanaburi and Suphanburi)

Thailand Digital Outlook
overview presentation

Build on the early stage project by expanding the scopes of data collecting,
survey and data analyzing according to OECD framework

36 indicators
expansion

Reporting
in-depth analysis of 

Thailand Digital Outlook

77 provinces expand survey
designing and implementing survey 

about 35,000 samples
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 ตขเบอขยายขยดโกรแะยะรรากงรคโกาจดอยอต่รา
ชีวตัลมูอข้ห์ะารคเวิะลแ จวร DCEO บอรกมาตดวั

โครงการระยะที ่2 (2563)

 จวราสํรา
 

และพัฒนาแบบสํารวจ เพื ่อการลงสํารวจ

 น็ปเาษก

ดวั

อนสเานํะลแห์ะารคเวิ
กลึงชิเพาภ  ของ 

Within the context of 
the OECD Going Digital Toolkit Framework 
for study and data collecting in 

57 variables in Thailand

Thailand Digital Outlook
report on in-depth analysis

The survey results 

Thailand's 77 provinces 
39,145 general public survey respondents

3,381 private sector survey respondents

935 government service center survey respondents

Examining secondary data sources 
from both domestic and 
international organizations

24 agencies

This project builds on 2nd phase by broadening the area of the education data 

collection survey and analyzing Thailand's data using indicators in accordance with 

The Organisation for Economic Co-operation and Development (OECD)

Thailand Digital Outlook Phase 3

2
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โครงการ 
Thailand Digital Outlook 

กาจดอยอต่รากนนิเาดํรากน็ปเ
ารคเวิะลแ จวราสํ มวรบวรราก

The summary of data management and procedures

Coving

Expand the survey scope to 3 samples; 
public sector, private business agencies and

primary care units with more than 43,461 samples

8 policy dimension and 57 indicators
to expand in the scope of study

Thailand Digital Outlook
is analyzed and presented in depth.

Publication and reporting of
Thailand Digital Outlook

Conduct policy evaluation in
digital development under

OECD Going Digital Toolkit indicators

Thailand
Digital

Outlook
3rd Phase

 77 provinces

Examine worldwide best practices for assessing digital development

policy and compare them to the present transformation strategy

Review the operations of Thailand's digital economy, as well as analyze

Thailand's digital development policy reform guidelines to international

standards, and be able to interact with relevant agencies in the future

To investigate Thailand's difficulties and roadblocks to the Digital Thailand

policy, as well as the direction and measures needed to bring the country

into accordance with global standards

Objectives
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 ตขเบอขยายขยดโกรแะยะรรากงรคโกาจดอยอต่รากนนิเาดํรากน็ปเ
ชีวตัลมูอข้ห์ะารคเวิะลแ จวราสํ มวรบวรราก DCEO บอรกมาตดวั

โครงการระยะที ่2 (2563)

ทีดวัหงจัยายข ่  จวราสํรากาทํ
ครบ  
และพัฒนาแบบสํารวจ เพื ่อการลงสํารวจ

 าว่กกาม

 น็ปเาษกศึรากตขเบอขยายข

ดวั

อนสเานํะลแห์ะารคเวิ
กลึงชิเพาภ  ของ 

Thailand Digital Outlook 
 ตขเบอขยายขยดโกรแะยะรรากงรคโกาจ

ชีวตัลมูอข้ห์ะารค  บอรกมาตดวั

โครงการระยะที่

 งอขมวรพาภอนสเานํ

ชีวตักอลืเดคั  จกิฐษรศเงาทดวั

 นวนาจํามกอองอร่านํ

ดวั

พืนใมิภูยติทุลมูอข้มวรบวร นท่ี
 งอร่านํดวัหงจั

77 provinces 
about 500 samples
per each province

39,145 Samples in total

Male
43.4%

Female
56.6%

non-municipal area  

50.4%
municipal area  

49.6%

Public Sector

The proportion of respondents to the survey

Government
Officer  

8.30%

Unemployment

5.20%
Butler/

housekeeper 

5.40%

Farmer

15.20%
Freelance

11%

Business 
Owner  

15.40%

Student  

23.20%
State Enterprise

 Employee  

5.20%

Private Company
Employee  

11.1%

0-19 20-29 30-39 40-49 50-59 60 up

23.1%
14.6%

14.8%
15.7%

14.8%
17.0%

The number of survey respondents by age

Educational level of survey respondents

Lower than
elementary school

6.6%

Junior high school

13.7%

Elementary school

7.9%

Diploma/High Vocational Diploma/
Vocational Diploma

9.8%
Bachelor's degree

22.8%

Master's degree

1.7%

Late elementary school

16.2%

Ph.D.

0.2%

Senior high school

21.1%

Overview of survey respond
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Private Sector

12.1
79.5

0.1
1.9

4.5 1.6
0.3

The proportion of the establishment

Limited Partnership

Limited Company 

Ordinary Partnership 

Household Business 

Single Owner

Registered Ordinary Partnership 

Public Limited Company

Percentage of the average annual income

More than 1.8-50 Mllion Baht 

More than 50-100 Mllion Baht 

Do not wish to provide information

Not more than 1.8 Mllion Baht 

More than 100-300 Mllion Baht 

More than 300-500 Mllion Baht 

501 Mllion Baht  or more

36.3

18.4

16.1

11.7

11.2

5.4

0.9

3,381 Samples 

non-municipal area  

26.3%
municipal area  

73.7%

Entrepreneurs

Population by regions

36.4

22.5
10.2

9.1

10.2
7.8

3.8 Bangkok

Northern

Southern

Central

Western

Eastern Northeastern

from 7 regions across the country

Overview of survey respond

Number of individuals proportion

11-50 people

51-200 people

0-10 people

201-500 people

501-1,000 people

1,001-5,000 people

more than 5,000 people

39.5

29

16.5

9.6

4.6

0.7

0
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Primary care units

Proportion by a number of personnel in percentage 

0 - 10 people

11 - 50 people

51 - 200 people

201 - 500 people

501 - 1,000 people

1,001 – 5,000 people

more than 5,000 people

24.1

72.4

1.4

1.9

0.2

0

0

Proportion by regions in percentage

28

11.6
2.8

6.4

11.1

40.1

Northern

Southern

Central
WesternEastern

Northeastern

935 samples

Government offices

non-municipal area

89.8%
municipal area

10.2%

Schools Sub-district
Health Promoting
Hospital (SHPH)

Community
Memorial

Hospital (CMH)

Others

51.7 42.6 5.2 0.5

Structures of the Organization

Overview of survey respond
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The results of 
Thailand Digital Outlook 3rd Phase

Access Dimension

            In this access dimension, it evaluates access to basic information technologies, including telecommunications

systems, connections for use the internet, based on the evaluation and analysis of indicators, showed that all 

indicators demonstrated the development of access to technology and systems. More telecommunications 

compared results from the implementation of the Thailand Digital Outlook 2nd Phase which includes providing 

internet services that provide services that cover to more customer , stationary broadband internet and 

mobile broadband internet, both in the public assessment dimension. In the assessment of inequality, the 

company has been assessed in the public area. The analysis showed a lower disparity in internet usage in 

urban and out-of-town areas, as well as lower internet service prices lower when compared to public income

97.9% 39.6% 37.9%
Mobile phone is Laptop is Tablet is 

89.8%
Business entities 
installing internet at the speed of

30 megabits per second or more

98%
Population
in the service area of 4G or faster

The top 3 devices that people use for internet access
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The results of 
Thailand Digital Outlook 3rd Phase

Use Dimension

            It is an examination of internet and online behavior in both the public and commercial sectors, including 

the use of online channels to produce benefits in business and government services through the application 

of technology based on the evaluation results and the analysis of the indicators. People have expanded their 

overall use of the internet and online channels to buy items and services, including a higher usage of government 

services, according to the findings. Online platforms are also used by entrepreneurs to run their firms. However, 

the results were derived from a survey conducted during Thailand's acute COVID-19 outbreak, which may 

have resulted in greater usage of the internet and online channels than usual.

The monthly average data traffic of mobile broadband internet users is 18 GB.

Food and beverage ordering service 

is the most used platforms
Lazada and Shopee

is the famous online service.

76.6%
to consume online goods and services

Every year, people pay an average of 524,820 Baht through mobile banking.

of general people prefers 

for working

for receiving online service in education  

for online transactions of goods and service trading

for communication and chatting

for online financial transaction

for recreational activities

for participating in the government operations

for receiving online service in the public health 

  for general news

for other use

for content creating

for online traveling

75.2
71.1
67.4
65.1
54.7
53.1

49.6
48.6
  39.1
35.6
28.2
2.2 0.1 Others

In terms of percentages, the major goal of those who use the internet 

98.4%
of the entrepreneurs 
internet service uses

84.3% of the people aged 16-74 years 
internet service uses
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88.5% Online government services
have been used by entrepreneurs

73.9% have created online distribution 
platforms for goods and services

60.7% of general people
have used government online services

The proportion of provided online channels to distribute products or services

Before COVID-19 (Sept. - Nov. 20) During COVID-19 (Dec. 20 - Jul. 21)

Social media platform
such as Facebook Page, Line Official,
Instagram, etc.

E-Marketplace platform
such as Lazada, Shopee, Kaidee,
Lnwshop, etc. 

Government platforms
distribution

Electronic Data Interchange 
(EDI) System

Others

Website / Application
of e-tailers 
such as Amazon, eBay, Central, online, etc.

55.3
71.2

49.2
54.7

1.4
1.7

0.3
0.2

40.1
36.2

2.1
2.3

Private Business entities
Data Analytics Providing

Government offices  
To promote the mission, government offices employ online means.

or offering services through government service agencies' online platforms

85.9%

61.5%
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70.3%
of business owners 
have purchased or used cloud services,

primarily to store electronic files

and manage their email systems

use paid Cloud service

46.8

23.5

use free Cloud service

15.3

 inactive

Don't know/Not sure
14.4

Online channel platforms of agencies in percentage

The proportion of purchasing cloud services in percentages

85.8 38.6 31.2 9.5 8.2 2.32.6 1.6

FACEBOOK

Website

Line

Youtube

Tiktok

Government Platform

Instragram

Others
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The results of 
Thailand Digital Outlook 3rd Phase

Innovation Dimension

            It is a study of the industrial and national potential for supporting industrial development in the digital 

and information technology industries. It also evaluates the environment and related elements based on the 

findings of the evaluation and analysis of the indicators. Direct investments in information and communication 

technology, as well as start-ups, were found to account for a significant share of the total. The number of new 

entrepreneurs has also risen, indicating the elements that are promoting the growth of the information technology 

and digital industries. However, an analysis of investment indicators in the information industry's research and 

development (R&D) indicated that the proportion of investment value declined marginally. This could hinder 

the development of the innovation.

The proportion of investment in the Information 

and Communication Technology (ICT) 

industrial sector as a percentage 

of Gross Domestic Product (GDP)

2.02%

0.07%

The share of Venture Capital investment value in 

information and Communication Technology as

a percentage of Gross Domestic Product (GDP)

The percentage of

new entrepreneurs 

(those who have

been in

business for

less than two years)

The percentage of

investment on research

and development 

(R&D) by a

corporate group in 

the Information 

industrial sector 

0.098% 10.9%
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The results of 
Thailand Digital Outlook 3rd Phase

Jobs Dimension

            It is a quantitative assessment of the overall state of the workforce in the digital industry, as well as 

supporting elements such as skill development implementation and labor market investment. According to the 

findings of the assessment and analysis of the indicators, the digital industry continues to encounter labor 

development issues. Many of the indicators in this dimension reflect a decrease in the size of the entire workforce 

industry, as well as deteriorating labor productivity, which reflects the problem of labor shortages in both 

quantity and quality, as well as supporting factors such as workers' average salary. The importance of workforce 

development in the digital economy to satisfy the needs of the fast-growing industry is demonstrated by data 

from the jobs dimension.

The proportion of the most IT
in departments

The most IT staff are responsible 
for website maintenance and development

The proportion of the most IT staff
receiving the training in
the primary care units

<5%

<10%

Primary care units (Schools, Sub-district Health Promoting Hospitals and Community Memorial Hospitals)

Private business entities

66.4%
of entrepreneurs 

with the IT staff 

employment 36.6%
of entrepreneurs

with the IT staff

training

The 1.15 percentage of employees who work in information technology 

out of the total number of employees

Higher education graduates account for

22.39 percent  of all graduates, with science,

technology, engineering, and mathematics accounting 

for 22.39 percent of all graduates

The proportion of government expenditure on 

labor market policy implementation to 

Gross Domestic Product (GDP) is 0.061 percent
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12.1%
of the women

aged 16-24 years
that can write

program

The results of 
Thailand Digital Outlook 3rd Phase

Society Dimension

            It is a study of the social conditions surrounding access to and use of information and digital technology, 

as well as the readiness of society to become a digital society in which everyone in society participates in access 

to and use of technology (Digital Inclusion) without discrimination based on gender, age, education, or economic 

status, and reaps the benefits of technology for the entire society. Most indicators showed a greater readiness 

for a digital society, according to the results of the indicators assessment and analysis, such as a percentage 

increase in the general population in families with the lowest household income level of 25% (1st quartile) in 

accessing the internet. The percentage of people who use digital tools for working remotely once or more per 

week is increasing, as is the readiness for a digital government, but there are some indicators that have 

decreased the outcomes or still have a low proportion, such as the percentage of people aged 55-74 who use 

the internet and the proportion of women aged 16-24 who can program

Students between the ages of 15 and 16 
who received a high PISA score in Math, Reading Intelligence,
and Science (levels 5 and above)
(per total number of students taking PISA assessments)

2.7%

kilogram per population
The amount of electronic waste generated in the country

9.2%

48.8%
of general people
in the age range

of 55-74 years old 
who use internet

83.2%
people who live in a 
household with an 

income in the 
lowest quartile 
(first quartile).
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The results of 
Thailand Digital Outlook 3rd Phase

Trust Dimension

            This is a poll of public and private sector entrepreneurs' trust in the use of technology and the 

internet. It is rated based on how people use technology and information, as well as their concerns and 

experiences with technological and informational challenges. Overall, people and entrepreneurs were 

more confident in using technology and online platforms, according to the assessment and analysis of 

indicators. The drop in the proportion of online difficulties when consumers are more confident is a 

contributing element. The entrepreneurs provide the safer and more reliable maintaining to digital systems 

and online channels. The opportunities for the technology and digital industries to be more growing up 

will be even higher

e n t e r

General population

used to experience
the problem in technology security

The most safety is 
change password.

PDPA is a well-known substance

****

Primary care units 
(Schools, Sub-district Health Promoting

Hospitals and Community Memorial Hospitals)

13.6% of all internet users will not choose online products/services 
because of the concern on product returning

Private business entities knows PDPA

used to experience
the problem in technology security

The most safety is using 
the authentication system.27.1

28.6% of business sectors operating in the field of Information Technological security or 

data protection for company operated by the company employees

69.7% 30.3%
not know PDPAknows PDPA

Proportion of the government primary care agencies that recognize PDPA



15

The results of 
Thailand Digital Outlook 3rd Phase

Market Openness Dimension

           It is a measurement of multinational business's competitiveness in terms of distributing products and 

providing services via online channels while also adding value to the economy. According to the findings of 

the assessment and analysis of the indicators, the proportion of products and services distributed through 

online channels in the international market and businesses with digital services is growing, and the proportion 

of trade value in Information and Communication Technology (ICT) goods and services is also very high when 

compared to the total value of international trade.

3.2%
13.52%

23.1%
The ratio of the added value

of items exported as a result

of the use of digital services or

technology to the total value of

all goods exported from 

the manufacturing industry

Proportion of enterprises

in the international market 

that supply online

products/services

through just channels

Proportion of the service 

trade in the digital service 

business to the total 

service trade

by considering both import and export service
s

20.66%
Proportion of the trade
value in ICT services
comparing to the

international
trade value
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The results of 
Thailand Digital Outlook 3rd Phase

Growth & Well Being Dimension

            It is a study of social and economic factors as well as the impact of technological use. Overall, the 

assessment and analysis of the indicators revealed that there were still economic and social issues that 

needed to be addressed, such as the average annual growth rate in value added in the declining digital 

sector, which has an impact on quality of life due to the use of technology and the internet in stressful and 

anxiety patterns. However, there is a tendency toward improvement in terms of usability and dependability, 

as evidenced by an increase in the usage of digital tools for remote working and a decrease in the percentage 

of persons who have experienced personal data or privacy breaches.

61.3% 71.2%

36.3%

Employees  who are anxious 
because they are using 

a computer spend more than half 
of their working time on it.

The average annual
growth rate of added value 
in the digital business sector

Proportion of students 
aged 15-16 that are uneasy 

when they can't connect
to the internet
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Summary of Thailand's Digital Development Indicators
as of 2021, in accordance to the framework 
of the OECD compared to an OECD average

Access Dimension

A1Fixed  broadband subscription
per 100 inhabitants

16.87 31.8

M2M (machine to-machine)
SIM cards per 100 inhabitants A2

1.9 16.3

Mobile broadband subscription
per 100 inhabitants A3

92.56 114.6

A4Share of households with
broadband connections

85.2 88.9

Share of business with broadband
contracted speed of 30 Mbps or more A5

89.873.5

Share of the population covered by
at least a 4G mobile network A6

9897.6

A7Disparity in broadband uptake
between urban and rural households

7.94.65

Fixed Broadband Price to
GNI per Capita AX1

2.78
Not applicable

Proportion of fiber optic high
speed internet connections AX2

58.22
Not applicable

Proportion of internet access
of primary care units AX3

76.4
Not applicable

Indicators ranking of OECD countries

Lowest Highest

Indicators ranking of Thailand OECD average

unit : percentage

unit : percentage

unit : percentage

unit : percentage

unit : percentage

unit : percentage

unit : percentage

unit : percentage

unit : percentage

unit : percentage
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Average monthly mobile data usage
per mobile broadband subscription,GB

Share of small businesses making
e-commerce sales in the last 12 months

Use Dimension

U1Internet users as a share of individuals
84.3 89.3

Share of individuals using the internet
to interact with public authorities U2

64.237.5

Share of internet users who have
purchased online in the last 12 months U3

78.569.8

U4
36.523.7

Share of businesses with a web
presence U5

73.9 77.9

Share of businesses purchasing
cloud services U6

51.340.2

U7
185.8

Value of digital payment
transactions per person UX1

Mobile Banking  524,820 bahtInternet Banking  434,981 baht
Not applicable

Proportion of cloud usage by
government agencies to total
cloud demand

UX2
53.2

Not applicable

Average daily time spent on
the internet UX3

11 hours 25 minutes
Not applicable

unit : percentage

unit : percentage

unit : percentage

unit : percentage

unit : percentage

unit : percentage

unit : Gigabyte/month/user

unit : baht

unit : percentage

unit : hours, minutes

Summary of Thailand's Digital Development Indicators
as of 2021, in accordance to the framework 
of the OECD compared to an OECD average

Indicators ranking of OECD countries

Lowest Highest

Indicators ranking of Thailand OECD average
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I1ICT investment as a percentage of  GDP  
2.02 2.37

Business R&D expenditure in information
industries as a percentage of  GDP I2

0.070.39

Venture Capital investment in the ICT
sector as a percentage of  GDP I3

0.0980.031

I4Share of start-up firms (up to 2 years old)
in the business population

10.9 25.8

The number of patent applications
in the Information Technology or
related fields in Thailand

X1
93

A number of robots being used in
Thailand's manufacturing sector
per 10,000 manufacturing workers IX2

45

unit : percentage

unit : percentage

unit : percentage

unit : percentage

unit : percentage

unit : percentage

Innovation Dimension

Not applicable

Not applicable

Summary of Thailand's Digital Development Indicators
as of 2021, in accordance to the framework 
of the OECD compared to an OECD average

Indicators ranking of OECD countries

Lowest Highest

Indicators ranking of Thailand OECD average
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Summary of Thailand's Digital Development Indicators
as of 2021, in accordance to the framework 
of the OECD compared to an OECD average

Jobs Dimension

J1ICT task-intensive jobs as 
a percentage of total employment

1.15 12.4

Digital-intensive  sectors' share in
total employment J2

27.2 50.2

Workers receiving employment-based
training, as a percentage of total
employment J3

44.2 59.2

J4
New tertiary graduates in science,
technology, engineering and
mathematics, as a percentage of
new graduates

22.39 23.2

Public spending on active labour
market policies, as a percentage
of  GDP

J5
0.061

Average wage of ICT specialists JX1
26,568

unit : percentage

unit : percentage

unit : percentage

unit : percentage

unit : percentage

unit : baht
Not applicable

Labor Productivity in 
Digital-intensive industries JX2

19,306,920 unit : baht per person
Not applicable

0.0314

Indicators ranking of OECD countries

Lowest Highest

Indicators ranking of Thailand OECD average
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Indicators ranking of OECD countries

Lowest Highest

Indicators ranking of Thailand OECD average

Society Dimension

S1Percentage of individuals
aged 55-74 using the internet

48.8 74.5

Percentage of individuals who live
in households with income in
the lowest quartile using the internet

S2
83.277.6

Women as a share of all 16-24
year-olds who can program S3

12.1 27.8

S4Disparity in internet use between
men and women

(-)0.4 0.9

Percentage of individuals who use
digital equipment at work that
telework from home once a week 
or more

S5
36.726.4

Top-performing 15-16 year old students 
in science, mathematics and reading S6

2.7 15.7

S7OECD Digital Government Index
0.40 0.51

E-waste generated, 
kilograms per inhabitant S8

unit : percentage

unit : percentage

unit : percentage

unit : percentage

unit : percentage

unit : percentage

unit : percentage

unit: kg per person9.2 17.2

Summary of Thailand's Digital Development Indicators
as of 2021, in accordance to the framework 
of the OECD compared to an OECD average
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Trust Dimension

T1
Percentage of internet users 
experiencing abuse of personal 
information or privacy violations

6.34.0

Percentage of individuals not buying
online due to payment security 
concerns

T2
5.4 28.2

Percentage of individuals not buying
online due to concerns about returning
products T3

13.6 19.6

T4
Percentage of businesses in which ICT
security and data protection tasks are
mainly performed by own employees

28.623.7

Health data sharing intensity T5
20 63.5

unit : percentage

unit : percentage

unit : percentage

unit : percentage

unit : percentage

Market Openness Dimension

M1Share of businesses making e-commerce
sales that sell across borders

3.2 44.2

Digitally-deliverable services as
a share of commercial services trade M2

13.52 30.8

ICT goods and services as 
a share of international trade M3

20.6610.7

M4
Digital-intensive services value added
embodied in manufacturing exports,
as a percentage of manufacturing
export value

23.1 23.2

unit : percentage

unit : percentage

unit : percentage

unit : percentage

Summary of Thailand's Digital Development Indicators
as of 2021, in accordance to the framework 
of the OECD compared to an OECD average

Indicators ranking of OECD countries

Lowest Highest

Indicators ranking of Thailand OECD average
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unit : percentage

unit : percentage

unit : percentage

unit : percentage

unit : percentage

Growth & Well Being Dimension

Percentage of individuals who use
digital equipment at work that
telework from home once a week
or more

G2-S5
36.726.4

Workers experiencing job stress
associated with frequent computer
use at work G3

61.32.2

G4-S2
Percentage of individuals who live 
in households with income in
the lowest quartile using the internet

83.277.6

Students aged 15-16 who feel bad
if no internet connection is available G5

71.256.4

Percentage of internet users
experiencing abuse of personal
information or privacy violations

G6-T1
6.34.0

G7-S8E-waste generated, 
kilograms per inhabitant

9.2 17.2

G1Digital-intensive sectors’ contribution
to value added growth

36.3 55.5 unit : percentage

unit: kg per person

Indicators ranking of OECD countries

Lowest Highest

Indicators ranking of Thailand OECD average

Summary of Thailand's Digital Development Indicators
as of 2021, in accordance to the framework 
of the OECD compared to an OECD average
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